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Concept Shoots
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Objective: Shift from a traditional offline broker partner to one off a kind digital 
first business.

Strategy:
• Logo as URL “Reliancesmartmoney.com”
• “Informed investment” as the core of the concept
• Shift to a complete digital on-boarding and registration process
• Creative experienced zones in strategic cafeteria
• Mapping customer journey to a 3-step re-targeting process
• Demographic driven targeting, instead of generic communications

Services:
• Logo
• Stationery & Collaterals
• Website Design + Content
• Launch Strategy
• Landing Page & Emailers
• Explainer Videos
• Offline Store Launch & Branding – 71 stores where branded and live in 2 days.

Results:
• Largest profit-making arm of the broking and distribution group
• Multi-fold increase in customer base and active users
• All-in-one Digital first brand among historical broking companies
• Multiple awards for platform and product services
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CASE STUDY - I
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• Design
• Content

LANDING PAGE
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Objective: Being a young start, Axis Direct was looking at overhaul of 
the entire brand communication, website, collaterals, client acquisition 
etc. to help increase their overall customer base and revenue

Strategy:
• Market research for top Digital brands Zerodha, Upstock, Groww, 

ICICI etc.
• Phase-wise structuring of execution with internal and customer 

facing communication
• Core website & CMS website to streamline communication
• Utilizing the Covid period to restructure Digital communications and 

making the brand a digital first broker.

Service:
• Brand Communication Design & Content 
• CMS Website Content & Development 
• Collateral & Communication
• Performance & Media 
• Customized LMS system with communication 

CASE STUDY - II
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CREATIVES
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Objective: Being India’s first white label ATM brand with majority of services 
In smaller towns where there was major difficulty, heavy cost and time 
involved in commute, training and co-ordination of setup and regular 
maintenance activities there was a need for automated modules to make 
task easier.

Strategy:
• Divide the overall activity into 4 important steps
• Identify the flow with each stake-holders
• Create a road-map from location identification to maintenance 

Service:
• Concept & Strategy
• Video Shoot & Post-Production
• Content

Result:
• Large amount of time saving across departments
• Lesser operational costing due to constant travel and visits
• More organised execution at ground level
• Minimal need of constant training for recruits at center level

CASE STUDY - III
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CASE STUDY - IV

evolutegroup.com

Objective: Internal sales communication targets which can be worked 
as a campaign instead of individual communications

Strategy:
• Wordplay “Mission” to create a sense of ownership
• Logo unit that speaks 
• the overall activity into 4 important steps
• Identify the flow with each stake-holders
• Create a road-map from location identification to maintenance 

Service:
• Concept & Strategy
• Logo
• Mailers
• Content



Agency Credentials

Portfolio
Food



Dili Street
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Dreamery
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Pauva Culture
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Target Audience: Youth

Idea: Creating a connectivity using the 
desi word “Pauva” 

Tone: Vibrant and Hinglish

Design Elements:
• Logo
• Branding collaterals
• Concept Bottles with query 

messages
• Neon Signage 



TFS: Maharashtrian Food Festival 
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Idea: To create awareness around the Maharashtrian food culture 
and dishes

Insight: The food court at the airport is location that acts like a 
medium that to provide to thousands of daily travelers, like what 
the “Mumbai Dabbawala’s” are doing daily.

Execution: Different creatives across the food-court to showcase 
the key elements of the Dabbawala, which in the righteous sense 
means food provider.
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Travel Tours Website
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Mailers
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Oman
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Ads
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Tata Motors
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Taj Mahal
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Ads
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Skindrlondon
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Van Heusen
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Spier & Mackay
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Pantaloons
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Mercedes GLS Wills DHL

Swiss Air SKF

OFFLINE - LAUNCHES
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Reliance HNI



Samsung

Reliance Smart Money
Ankit Tiwari 

Britain Tourism
Panasonic

STALLS
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L&T



DESIGN & EXECUTION
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WORK FEATURED
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